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WHO IS GEN Z 7?

“Gen Zis the first
generation that swiped
before they wiped.”

Jacqueline Parkes,
Chief Marketing Officer, MTV
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WHY SHOULD YOU CARE ABOUT
GEN Z7

Corporate America Can't Afford to Ignore
GenZ

Companies, admitting they got millennials wrong, try memes, ethical stances
and (seriously) Whispering to lure the newest spenders.

str:::ng in the U.S. almle, rnu;l_._hl}-' between thE ages t seven fmd 22,
depending on how vou crunch it. They were born after the internet went
mainstream; the oldest were about 10 when the iPhone was introduced.
“We are the social-media natives,” as Ahmed put it. They are distinct from

the millennials before them—who were ""dic‘italh-' native” Dnh-'—and

haw.-e. direct spendlng power of as mu::h as bHB bllllml. ;md most Df them

are still in school.
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POLL QUESTION #1:
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WHEN WAS GEN Z BORN ?

Pew Research Center officially declared 1997 as the first year of this cohort

Defining generations: Where
Millennials end and Generation Z
begins

For decades, Pew Research Center has been committed to measuring public attitudes on

Current University
Recent Graduates, Now Students

key izsues and documenting differences in those attitudes across demographic groups. One

lens often emploved by researchers at the Center to understand these differences is that of

generation. Working

Generations provide the opportunity to look at Americans both by their place in the life
cyvele — whether a voung adult, a middle-aged parent or a retiree — and by their

membership in a echort of individuals who were born at a similar time.

In order to keep the Millennial generation analvtically meaningful, and to begin looking at
what might be unique about the next cohort, Pew Research Center decided a vear ago to
use 1096 as the last birth vear for Millennials for our future work. Anvone born between

1081 and 1996 (ages 23 to 38 in 2019) is considered a Millennial, and anvone born from

1997 onward is part of a new generation ngh SChOOI StUdentS Elementary iRl
097 eW gene . School Students
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6o DEGREES OF GEN Z

Diverse & Inclusive

Digital Natives/Tech-Smart

Entrepreneurial-Spirited

Experience-Craving

Community-Minded/Socially Conscious
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5 PRIORITIES OF GEN Z

Cassie Frustaci- 1st s Kimberly Fauth- Znc
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G EN Z
BY THE NUMBERS
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POLL QUESTION #2:
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GEN Z2 BY THE NUMBERS

46% Prefer
Instagram over
all other social
media channels

68% Prefer
texting for
communication

99% Use their
phone to text

over email/
phone

Source: Monftclair State University’s
Hawk Communications Gen Z Survey
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GEN Z PREFERS
DIRECT MESSAGING OVER EMAIL FOR GREATER EFFICIENCY

STOMPANY

Gen-Z emplovees don’t do email

Emojis have forever changed business communications. And that's a good thing.
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WHAT DOES GEN Z WANT IN THEIR
DIGITAL EXPERIENCE ?

According to WP
Engine, Gen Z
wants to evolve
their digital
experience via
these
technologies
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G EN Z
AND BRANDS
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WHAT BRANDS INSPIRE GEN Z2 7

Gen Z: Born the same years as some of their favorite brands

Instagram (2010)
Snapchat (2011)

Netflix (1997)

Google (1998)

ITunes (2003)

YouTube (2005)

Venmo (2009)

venmo

Uber (2009)

[ |

@ThelIMCCA @UCWeek #CWNY20




GEN Z TELLS ME THESE BRANDS GET THEM
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GEN ZERS ARE ENTREPRENEURS
LIVING THEIR BEST LIFE IN A DIGITAL &
SOCIAL MEDIA WORLD




WHAT ISGENZ LOOKING FOR IN A
FUTURE EMPLOYER?

Tas = @
TOP FOUR:

36% A workplace culture of 31% Competitive salary

diversity and inclusion

Located close to where |

31% live (less than a 28%
20 minute commute)

Competitive benefits
(health, dental, 401k)

GenZ 2020 Survey conducted by Lucid, December 2019
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WHAT ISGENZLOOKING FOR IN A
FUTURE EMPLOYER?
Ability t Kk tel
M O R E orflrcl)% r?ovr\llwoeratrleerg(s)tel}lz
d k
STATISTICS: kb’

Company that adopts
and uses latest tech
to make work more

efficient

18% Four-day work week

Company that is
Innovative in getting
work done

Ability to work from
anywhere | want to

17%

GenZ 2020 Survey conducted by Lucid, December 2019
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EXPECTATIONS REGARDING FUTURE EMPLOYER
AND THEIR ROLE IN MY CAREER EVOLUTION

Support me 100% in providing me opportunities
48% & training to upskill & advance

Play a 50/50 role in providing me
opportunities to upskill & advance

43%

| am 100% responsible for
my career evolution

11%

GenZ 2020 Survey conducted by Lucid, December 2019
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WAYSTOENGAGE
GEN Z AT WORK
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TRANSFORM YOUR INTERNAL COMMUNICATION TO BE
PART OF THE GEN Z CONTENT SOLAR SYSTEM
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DON’T TALK AT GEN Z, ENGAGE THEIR
ENTREPRENEURIAL MINDSET

INCUBATORS + INSIGHTS = INNOVATION

The Gen Z Entrepreneurs of Target Incubator Are Building
Businesses with the Potential to Change The World

June 28, 2019 - Article reads in 6 minutes m
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LEVERAGE ALL YOUR ASSETS & ACCESS: GIVE
GEN Z THE INSTAGRAMABLE EXPERIENCES
THEY CRAVE TO SOCIALIZE

@ThelIMCCA @UCWeek #CWNY20




IT’S ALL ABOUT DIGITAL: MAKE WORK
CONTENT & EXPERIENCES ACCESSIBLE,
CONVENIENT, FASTER & IMMEDIATE

AIR JORDAN MUSEUM + LOUNGE

DARETOFLY
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ENGAGE THOSE WHO GEN Z LISTENS TO & LEARNS
FROM: GEN Z COWORKERS - NANO INFLUENCERS

@ Rich Pesce- 1st

Proud that Capital One partners with One World Education to ensure that students,

Ehe New JJork Times

individuals and families are prepared for the 21st century economy.

#FutureEdgeFriday #FutureEdge

WA

Are You Ready for the Nanoinfluencers?
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PRIORITIZE PURPOSE:
RETAIN GEN Z EMPLOYEES FOR A LIFETIME

SOCIAL RESPONSIEILITY

Havward How Marketers Can Connect Profit
Review and Purpose

L::l,' Mark Bonchek and Cara France

It takes time for a big idea to make its way into business practice. Six years ago, Harvard’s Michael Porter and FSG's
Mark Kramer made the bold statement that shared value — the idea that the purpose of a company is to achieve both
shareholder profit and social purpose — would “reinvent capitalism.” They encouraged companies to go beyond CSR
(corporate social responsibility) and integrate social impact into companies’ competitive strategy. And in 2011,
Nathaniel Foote and Russ Eisenstat proposed a “better way to manage in the 21st century.” They found “higher-

ambition” leaders achieved superior performance by doing well and doing good.
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FUTURE CONSIDERATIONS

Survey and listen to Gen Z employees on
evolving technology solutions and “test and
learn” new technology/apps they propose

Create a Gen Z “Think Tank” of ZEOs, Gen Z
employees who collaborate year-round,
always evolving the way business gets done
more efficiently and effectively

Evolve and test a Text, YouTube, Twitter and
Instagram communication solar system

Transform your employee engagement

approach from “managing” to “mentoring”

Empower Gen Z employees to inform and
Inspire initiatives that prioritize diversity and
iInclusion among all employees
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THANK YOU!

MARK BEAL
Author, Decoding Gen Z and Professor
of Public Relations, Rutgers University

CONTACT

Twitter: @markbealpr

Email: markbeal@markbealmedia.com
Phone: (848) 992 0391

Podcast Host: 101 Lessons In
Leadership
www.1l0llessonspodcast.com
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