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“Gen Z is the first 

generation that swiped 

before they wiped.”

Jacqueline Parkes, 

Chief Marketing Officer, MTV

W H O   I S   G E N   Z  ?
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W H Y    S H O U L D    Y O U    C A R E    A B O U T     

G E N    Z ?
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A leading research center recently announced the first year they are 

officially recognizing when members of the Gen Z cohort were born. Is it?

1995

1997

1999

2000

P O L L    Q U E S T I O N   # 1 :
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W H E N     W A S    G E N   Z    B O R N  ?

Pew Research Center officially declared 1997 as the first year of this cohort  

Recent Graduates, Now 

Working

Current University 

Students

High School Students Elementary & Grammar 

School Students
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6   D E G R E E S   O F   G E N   Z

Diverse & Inclusive

Digital Natives/Tech-Smart

Entrepreneurial-Spirited 

Experience-Craving

Community-Minded/Socially Conscious

Purpose-Driven
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5   P R I O R I T I E S   O F   G E N   Z

Diversity & Inclusion

Immersive & Sharable Experiences

Speed/Immediacy/Efficiency

Personalization: (Career/Job)

Purpose



G  E N   Z

B Y   T H E   N U M B E R S
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What social media channel/platform does Gen Z prefer over all others?

Facebook

Snapchat

Instagram

Twitter

P O L L    Q U E S T I O N   # 2 :



@TheIMCCA  @UCWeek   #CWNY20

G E N   Z   B Y   T H E   N U M B E R S

46% Prefer 

Instagram over 

all other social 

media channels

33% 

Post/view 

Instagram 

Stories 

every few 

hours

99% Use their 

phone to text

93% Use 

their phone 

to access 

social media 

sites

70% Use 

their phone 

to listen to 

music/

podcasts

64% Use 

their phone 

to shoot and 

distribute 

content

68% Prefer 

texting for 

communication 

over email/

phone

Source: Montclair State University’s 

Hawk Communications Gen Z Survey 
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GEN Z  PREFERS

DIRECT MESSAGING OVER EMAIL FOR GREATER EFFICIENCY 
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W H A T   D O E S   G E N   Z   W A N T   I N   T H E I R  

D I G I T A L   E X P E R I E N C E  ? 

According to WP 

Engine, Gen Z 

wants to evolve 

their digital 

experience via 

these 

technologies

72% 

Virtual 

Digital 

Assistants

79% Voice

80% 

Biometrics
79% 

AI/Machine 

Learning 

Powered 

Sites

78% 

AR/VR



G  E N   Z

A N D   B R A N D S
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Netflix (1997)

Google (1998)

iTunes (2003)

YouTube (2005)

Venmo (2009)

Uber (2009)

W H A T   B R A N D S   I N S P I R E   G E N   Z  ?

Gen Z: Born the same years as some of their favorite brands 

Instagram (2010)

Snapchat (2011)



@TheIMCCA  @UCWeek   #CWNY20

G E N   Z   T E L L S   M E   T H E S E   B R A N D S   G E T   T H E M



G  E N   Z

A N D   WORK
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G E N   Z E R S   A R E   E N T R E P R E N E U R S 

L I V I N G   T H E I R   B E S T   L I F E   I N   A   D I G I T A L    & 

S O C I A L   M E D I A   W O R L D 
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W H A T   I S GEN Z   L O O K I N G   F O R   I N   A   

F U T U R E   E M P L O Y E R?

A workplace culture of 

diversity and inclusion
36%

Located close to where I

live (less than a 

20 minute commute)
31% Competitive benefits 

(health, dental, 401k)
28%

Competitive salary31%

GenZ 2020 Survey conducted by Lucid, December 2019
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W H A T   IS G E N Z  L O O K I N G   F O R   I N   A   

F U T U R E   E M P L O Y E R?

Four-day work week18%

Ability to work from

anywhere I want to
17%

Company that is

innovative in getting

work done
7%

Ability to work remotely

or from home at least 1-2

days a week
11%

Company that adopts

and uses latest tech

to make work more

efficient

8%

GenZ 2020 Survey conducted by Lucid, December 2019



Support me 100% in providing me opportunities

& training to upskill & advance48%

Play a 50/50 role in providing me

opportunities to upskill & advance
43%

I am 100% responsible for

my career evolution
11%

@TheIMCCA @UCWeek #CWNY20

EXPECTATIONS REGARDING FUTURE EMPLOYER 

AND THEIR ROLE IN MY CAREER EVOLUTION 

GenZ 2020 Survey conducted by Lucid, December 2019



WAYS TO E N G A G E   

G E N   Z  AT WORK
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1

TRANSFORM YOUR INTERNAL COMMUNICATION TO BE 

PART OF THE GEN Z CONTENT SOLAR SYSTEM
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2

DON’T TALK AT GEN Z, ENGAGE THEIR 

ENTREPRENEURIAL MINDSET 

INCUBATORS + INSIGHTS = INNOVATION  
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3

LEVERAGE ALL YOUR ASSETS & ACCESS: GIVE 

GEN Z THE INSTAGRAMABLE EXPERIENCES 

THEY CRAVE TO SOCIALIZE  
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4

IT’S ALL ABOUT DIGITAL: MAKE WORK 

CONTENT & EXPERIENCES ACCESSIBLE, 

CONVENIENT, FASTER & IMMEDIATE
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5

ENGAGE THOSE WHO GEN Z LISTENS TO & LEARNS 

FROM: GEN Z COWORKERS - NANO INFLUENCERS
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6

PRIORITIZE PURPOSE:                                             

RETAIN GEN Z EMPLOYEES FOR A LIFETIME
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F U T U R E   C O N S I D E R A T I O N S

Transform your employee engagement 

approach from “managing” to “mentoring”

Empower Gen Z employees to inform and 

inspire initiatives that prioritize diversity and 

inclusion among all employees

Create a Gen Z “Think Tank” of ZEOs, Gen Z 

employees who collaborate year-round, 

always evolving the way business gets done 

more efficiently and effectively

Survey and listen to Gen Z employees on 

evolving technology solutions and “test and 

learn” new technology/apps they propose

Evolve and test a Text, YouTube, Twitter and 

Instagram communication solar system



T H A N K   Y O U !
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